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Many people in the US may have lost faith in organized religion, but according to recent data, they still love the
Good Book.

As of September, Bible sales were up 11 percent this year over 2024, part of a continuing sales boom. That
includes 2.4 million sold in September 2025 as part of a surge that coincided with the death of conservative
Christian activist Charlie Kirk, according to data from Circana, a company that tracks book sales. All told, more
than 18 million Bibles have been sold so far this year.

“Sales for Bibles have been steadily growing in the U.S. since 2021 and have set unprecedented annual sales
records since 2022,” Brenna Connor, an industry analyst at Circana BookScan said in an email. “2024 marked a
20-year high for Bible sales in the U.S., and 2025 is on track to surpass these levels, underscoring the growing
interest in religious content among U.S. consumers.”

Among the bestsellers are an economy version of the English Standard Bible—the top seller, according to
Circana—the Adventure Bible for kids and the She Reads Truth Bible, named for an online community of Bible-
reading women. A pink, giant-print King James Version gift Bible has been a bestseller for years. And Donald
Trump earned more than $1.3 million last year for endorsing a patriotic Bible named for country singer Lee
Greenwood’s song “God Bless the USA.”

While publishers can track how many Bibles are sold, they don’t have demographic details of the buyers. But
Tim Wildsmith, a former college campus minister turned author and Bible YouTuber, wonders if the tumult of
the last five years, from the COVID-19 pandemic to the current political polarization, is playing a role. With the
world going crazy, he said, folks may be looking for something they can rely on.

“Part of me wonders if people are just looking for something to kind of settle themselves—that spiritual looking
for peace, whatever you want to call it,” he said.

Amy Simpson, the Bible publisher for Tyndale House Publishers, which publishes the New Living Translation,
said the company sells several hundred different editions of Bibles, often in different colors. She said no one
kind of Bible is driving the growth of sales, but they are seeing growth across the board. That’s one reason
publishers offer so many kinds—different versions can appeal to people of all ages.

And having so many editions of the Bible has made it easier for publishers to keep up with demand, said
Melinda Bouma, a HarperCollins Christian Publishing vice president and Bible publisher for Zondervan. If one
version sells out, there are many other options. HarperCollins publishes 22 translations of the Bible in English
and Spanish, in hundreds of editions.

Bouma said Bible sales are up for all kinds—including kids’ Bibles. She said the NIV Study Bible, which has
been out for 40 years, has seen growth and recently passed 10 million copies sold.

The Jesus Bible, an edition aimed at Gen Z readers, is also doing well, Bouma said. She has seen data showing
renewed interest in faith among younger folks, and some of that interest seems to be showing up in Bible sales.

Colton Burkhart, a freshman student at the University of Wisconsin-Whitewater, is on his third Bible, a
MacArthur Study Bible he bought last year after wearing out a previous edition. He has it filled with colored tabs
to help him find different topics, and he carries a color-coded chart for easy reference.

Burkhart said he tried to read the Bible on his phone but found it too distracting.
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“I need something I can really read,” he said, adding that he likes to write notes in his Bible and highlight verses
he has read.

The American Bible Society’s annual State of the Bible report found that about 41 percent of people in the US
qualify as “Bible users,” meaning they have read the Bible at least three times a year outside of church services.
That’s up from 38 percent last year but down from 2021, when 50 percent of people in the US fit that category.

The report also found that 36 percent of Gen Z and 39 percent of millennials would qualify as Bible users—an
increase for millennials over 2024, when 30 percent were identified as Bible users. Only 1-in-5 people in the US
would qualify as what the Bible Society calls “Scripture engaged,” meaning the Bible has a major role in their
lives.

Jennifer Holloran, president of the ABS, said the boom in Bible sales offers a chance for churches to help
congregants understand what they are reading.

“I’d go further and say churches have a real responsibility to steward this moment, not just to educate but to
accompany new Bible readers along a journey of discovery, serving as both interpreters and companions in this
pivotal moment,” she said in an email.

Despite the boom in Bible sales, a recent survey from Gallup released November 13 found that less than half of
people in the US (49 percent) say religion is important to their lives, part of a continued documented decline in
religiosity.

Wildsmith said he first started hearing that people were buying more Bibles in 2020, during COVID. So, he
started reviewing Bibles on YouTube, hoping to help viewers find one that worked for them.

His first review, of a Crossway ESV Heirloom single-column, personal-size Bible, got more than 18,000 views,
and he eventually launched a new career as a streamer. He now has more than a quarter-million followers and
more Bibles to review than he can keep up with. He eventually wrote a guide called Bible Translations for
Everyone: A Guide of Finding A Bible That’s Right For You.

Most of his audience consists of folks who have already read the Bible and are looking for something different,
he said. But a growing number of them are new to it.

The Bible boom, he said, has changed his life.

“If you had told me five years ago, when I was just kind of messing around, that this would actually be a job and
something I could do, I would have thought you were crazy,” Wildsmith said. “But here we are.” —Religion
News Service
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